[image: image1.jpg]YOU CAN CLICK |




New guidelines on behavioural ads
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There has been a huge amount of controversy over the past few months about Phorm and the use of behavioural advertising. 

BT kicked of the debate by secretly collecting information about websites visited by its customers.  Since then, privacy advocates have had a field day warning us about our impending loss of privacy.

This week, the online advertising industry has launched a new set of guidelines which makes it look like behavioural advertising is here to stay.

Read the full news story here
Suggestions for use in class
The OCR AS syllabus specifically talks about the use of ICT and marketing in the future (unit 7). 

Behavioural advertising is a relatively new phenomena and if it is accepted then it has the potential to change the way that we receive adverts. 

People often have strong views about their privacy with some wanting to guard it no matter what and others really not seeing what all the fuss is about.  This news story could be used to spark a lively debate in your classroom and really get your students to think about the issues involved should such a system become widely acceptable.

Questions for students
1. Using this link, find out what is meant by 'online behavioural advertising'.  Write a short paragraph about 'behavioural advertising'

2. With reference to the news story, identify some concerns that people have in relation to behavioural advertising

3. Highlight some of the benefits to customers for behavioural advertising

4. List the guidelines that have been drawn up by the Internet Advertising Bureau in an effort to regulate behavioural advertising.

5. Explain what is meant by the terms, 'opt-in' and 'opt-out'
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